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Streaming Services-Consumers' preference 
towards Online Video Streaming in Kollam 

district 

AVarghese, Asst. Prof. St. Join s College. Andhal Kerals 

Abstract: Our way of life has been significan thy affected y 
tedenologcal advancements. Nothing is permanent in today s tworia 

except change. The role of IT in todays society is remarka~le. IT has 

alizred the way we do tinings. The current adrancement of tecion clrg 
m mobile phomes and adtan ced intemet connectitity has ae 

Omlne streamimg seroices more accessible to people of all ages z:i 

genders The present study is focused on the useT behavioT of Om.ime 

Streaming Services m India. 

Key words: Over-the-top media services, Streaming sTTS 

Technological adoancements, Video Streaming 

Introduction 
india is one of the world's fastest growing economies 

particularly in the field of Technology. The entertainment 
industry has always been impacted by technologte a 

ddvancements. People have traditionally been sluggish to 

adopt new technologies into their daily lives. Smart phones 
and the internet have altered people's lives in various avs 

t of 
during the last several years. The current advanceme 

technology in mobile phones and advanced inter 
connectivity has made online streaming services 
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platform that offers real-time broadcasting is known as a live 

streaming solution. The new technological advancements in 

the field of entertainment especially online streaming services 
and its power to affect consumer preference in a practical 
manner has been addressed as the research's problem 
statement. 

Need for the Study 
People have traditionally been sluggish to adopt new 

technologies into their daily lives. Smart phones and the 
internet have altered people's lives in various ways during the 
last several years. Streaming video has revolutionized the way 

we watch videos online by eliminating the need to wait for the 

entire video file to download before beginning playback. 
Broadband is becoming more widely available, which is 

required for the technology to function correctly. As a result, 
online streaming services have enabled users to watch their 

favourite TV episodes, movies, and other content from 

anywhere at any time using only a smart phone and internet 

access. The present study investigates the Consumer 

preference towards Online Streaming Services in India. 

Objectives of the Study 
1. To study about the preference of Online Streaming Service 

by consumers. 
2. To study the reasons for the popularity of Online 

Streaming Services 
3. To identify the major problems faced by online streaming 

consumers. 

Limitation of the Study 
. The study only includes Kollam district which doesn't 

dive an actual representation of universe. 

2 Since there were, not a lot of people subscribing online 

streaming media there was a limited accessibility during 

the collection of data. 
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Reason for Switch Over from Cable TV to Online Stre 

Service 
No. Of Percentage ReasonS 

respondents 
42 52.5 Longer duration of 

advertisements 

28 35 Difficulty in 

copying TV shows 

time schedule 
8 10 Difficulty to watch 

while travelling 

Others 2 2.5 

Total 80 100 

Source: primary data 

The table shows reason for the switchover to online 

streaming service, the major reason revealed by respondents 

were longer duration of advertisements (52.5% ), (35%) stated 

the reason as difficulty in copying TV shows time schedule, 

(10%) stated the reason as difficulty to watch while travelling 
and (2.5%) with other reasons forswitch over. 

Main Problems Regarding Online Streaming Services 

No of 
Problems Percentage 

respondents 

Low internet access 28 35 

16 20 High internet charges 

Inconsistent speed 
and reliability issues 

High subscription 

20 25 

10 8 
amount 

Others 8 10 

TOTAL 80 100 
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pealing the widespread availability ot high-speed internet. ar 

the streaming equipment, and 
net rising cost of cable television service. Improvina he 

cast connection is an important step towards taking live broad 

video content, simple videoo 

to the next level. 
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